Content plays a key role in Sales enablement @

Right content at the right time can ..

White papers ¢ Influence a purchase
Feature updates ° Enable an upsell
Competitive Matrix . Affect a renewal
Installation guides
¢ Prevent customer churn

- Improve customer satisfaction



100’s of documents get shared with account teams every quarter

65 % Content

Unused

Vendor and Product
Updates, Case Studies,
White papers, Marketing

collateral Filtering and optimally utilizing
new content Is time consuming act

for account Managers




Backflipt - Unleashing the power of content @

Customer engagements
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Backflipt employs a sophisticated
learning engine to analyze content
b and customer conversations to
White papers _ : ;
esture v @ﬁ Analyzes produce an actionable list of
Competitive matrix @ > recommendations in real time
Installation guides /




Backflipt is making a difference for

* Account managers

e Sales engineers

* Pre-sales POC teams

e Sales fulfillment teams

e Product Management teams

e Deal desk management

* (Contract negotiations teams

* Executives tracking the quarter

Unleashing the power of content, Let the content tell you where to go!



Build an incredible relationship by engaging with the right content
Increase the touchpoints and take

more control over driving prospects’
perception with meaningful content

100% Act with-in the window of

Accuracy on

upsells, renewals O p p O rt U ﬂ |ty

Efficiently enable renewals and 5
refresh deferred and dormant +40%

Customer reach
opportunities

Unleashing the power of content, Let the content tell you where to go!




Using Backflipt: Build healthy and predictable bottom of the funnel @

Increase
touchpoints,
influence the
decisions

Account Managers
spend time building
Convert to customer. . trusted relationships

Engage, stimulate
deferred and
dormant accounts
effortlessly!

Upsell, cross and
renew Just keep them

informed, increase

subscriptions. Sell
to existing cu'stom‘er
customers easily satisfaction



1. Backflipt Automatically use the content from Dropbox, Box, OneDrive, Sharefile @

Just add the content to Dropbox and let

@ mx Backflipt tell you which Customers to
engage with!
 ©
g & e No unigue content naming is required.
And more ..

* No need of tagging.

White papers @
Feature updates LN
Competitive matrix @l }'

Installation guides /

* No new content management process to
adopt.

Unleashing the power of content, Let the content tell you where to go!



2. Backflipt provides you a list of customers to engage with @

Client List
acme-customer
estuate
Xenovus

microsemi

Backflipt will recommend an
actionable list of customers

anixter
ingrammicro
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abr

abrfid
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sactech

Unleashing the power of content, Let the content tell you where to go!



3. Backflipt delivers recommendations directly into your emails b

Evaluating our product for this quater - Message (HTML)

Message \;(‘ Tell me what you want to do
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Delete Respond Quick Steps ~ Move Tags &~ Editing Zoom | Backflipt A
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Evaluating our product for this quater
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P — Act easily; The content
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) New recommendation
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| Case study.oc recommendations are

| Dropbox/product/marketing 45%
Thanks for product datasheet last week, Please keep me updated on new information { . . o
| placed inline with customer
Gary \
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emails

| Performance matrix.xl
) Dropbox/product/marketing 46%

Add to Team View Ignore




4. Backflipt provides on demand workflow for curation

BEREE Send / Receive

Inbox - am@meerko.onmicrosoftcom - Outlook

Folder View Developer ) Tell me what you want to do

N a i Ignore
- %, Clean Up -

New New
Email ftems -+ Meeting

New TeamVie,

& Junk ~

4 Favorites
Inbox 65
harshafordx
Sent Items
Drafts
inbox1
sent1

vinod

4 am@meerko.onmicrosoft.c
Inbox 65
Drafts
Sent Items
Deleted Items
Conversation History
harshafordx
inbox1
Junk Email
Outbox
RSS Feeds

1
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Unleashing the power of content, Let the content tell you where to go!
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Delete Archive Reply Wepnry Forward & More ~
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Respond

Al Unread ByDate *  Newest ¢

Microsoft Visual Studio
Check out all the great features...

4 Two Weeks Ago

Microsoft Visual Studio
Welcome to Visual Studio Tea.-

VisualStudioTeamSer...
Welcome to Visual Studio Tea.

spare2
test 2

spare2
test 1

sravani@xenovus.com
FW: intro to WLW

sravani@xenovus.com
FW; Lewis Wendell Willkie

sravani@xenovus.com
FW: Lewis Wendell Willkie

sravani@xenovus.com
FW: Lewis Wendell Willkie

sravani@xenovus.com

Tue 10/18

Sun 10/16
101132016
¢
10/10/2016
>
10/10/2016
10/10/2016
10/10/2016

10/10/2016

10/10/2016

= To Manager ¥4 Move -
v/ Done ‘Rules~ I Categorize
¥ Croate New i OneNote P> Follow Up -

Move Tags

From: ™ us,com" <srava .com>
Sent: Monday, October 10, 2016 1:56am

To: vinod@xenovus.com

Subject: FW: intro to WLW

2

----Original Message----

From: xentest9@citriks.in

Sent: Monday, October 10, 2016 1:16am
To: sravani@xenovus.com

Subject: intro to WLW

Wendell Lewis Willkie(bornLewis Wendell Willkie; February
18, 1892 - October 8, 1944) was an American lawyer,
corporate executive, and the 1940Republican
<https://en.wikipedia.org/wiki/History_of_the_United_Sta
tes_Republican_Party>candidatefor president
<https://en.wikipedia.org/wiki/United_States_presidential
_election,_1940>. Willkie appealed to manyconvention
<https://en.wikipedia.org/wiki/1940 Republican National ~
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Curate content on demand, in
customer context



Here is the demo sequence ..

Please use the “Request Access” Box below for
a live demo and a trial access to Backflipt.



Demo Sequence

[ X )
New content is Step 1: Take the -
— 1 [=] = shared with me i
= E” E“ Whitepapers, case salesforce d(\);g:rkl:r:‘;cégto | gg ;3
studies, Step 3: i i
datasheets Update t:;S;Uf;i\::Vltg)
CRM [ X

[ X
]
@ &3
[ X
y Sh [
Customer list dreq folgerg 0O 9
is generated, ‘ . Step 2: Send 22 0o
linked to email ‘ ( to -
threads e, ’ customers L X
-

(click-2)



Increase the velocity of customer engagements using Al!

b

* Link your Email, continue to use outlook
* Link your Dropbox, Box, Sharefile, OneDrive

* No new processes! Just act when
recommendations show up.

Build an incredible relationship by
engaging often and with a reason

Increase the touchpoints and Influence
the prospect’s perception with right
content

Act with-in the window of opportunity



